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WILLER
GROUP

Mission Pyramid

o . . : : . WILLER aims to provide mobility accessibility for all.
Mission has three meanings:  convenience , innovation ,and sociality .
These are based on safety and security .

Contributes to

To A” P|3.C€S Sustainglgeeiociety I Social
! nnovation
For All People, Promotes behavioural
changes which
by A” WayS’ _ _ encourages higher Businss Innovation
with All Organizations & Technology. travel frequency
FOR ACCESS ALL Creates convenient

mobility services Infrastructure Innovation

For all the travelers all over the world, we We use cutting -edge technology to create By providing social infrastructure, we will
build a foundation f o] fArewvaiedhattsaved the éssemtialdssues deliver new experience value to as many
ii mpressiveo travlefl ling. of our customers. people as possible and enrich the world.

Safety / Security

All our group companies will obey safety and security rules as a major premise for the customer peace of mind.
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WILLER GROUP

W| LLER |nC 0 Develop new mobility services and solutions through
y . i
marketing and technology

0 Holding company

A A A AWA\
WILLER WILLER WILLER WILLERS E: Kuo Kuan
WILLER Community Cool Japan VIETNAM Co., g
EXPRESS, 4 MARKETING ACRQOSS, PTE LTD. WILLER
Inc TRAINS, Inc. Mobility, Inc. Inc Inc Travel, Inc. (Singapore) Ltd. (Taiwan)
' : ' : gap (Vietnam)
ORoute bus / ORailway business 0 mobi business OOperation of portal site 6access network O0Tourism business 0 Maas platform 0 DX/ mobility services 0 DX/
Chartered bus business Kyoto Tango Railway B Jointventurewith A WI LLER T R A \ORdiels, tourism Tourism development 0 DX/ mobility services 0 BPO/ transportation mobility services
business KDDI materials, packages  around Japan anime and 0 ASEAN headquarters safety consultant
OEntertainment sub-culture
B Joint venture with WILLER VTI oy
KADOKAWA = .
Company
ik = Limited
Vietnam
1 e (% ¢ 0System development
Hotel COOL JAPAN TRAVEL MAI LINH-
Tantetsu Operation WILLER
Fund Inc. Systems, CO.,LT
Inc. Vietnam
dlnvestor type dManagement of Sintercity bus
railway Hotel Hakuba oCar rental

OFund business
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Our Business

OHighway buses of WILLER EXPRESS
O0Tokyo Restaurant Bus/ Kyoto Restaurant Bus

ORoute bus Al KEBUSO operati on
O0Operation of Kyoto Tango Railway

00n-demand transportation service g mobig

O0Autonomous driving service

Marketing

Contents - Solution

OMarketing Business

Development and Operation of
Transport / Tourism
OManagement of WILLER TRAVEL
booking website
0Domestic Transport Network Creation

O0Creation of transportation network
(Bus, Ferry, Aviation, Railway)

O0Creation of mobility added value
(hotels, tourism materials, packages)
and mobility experience value

Contents
n Solution

(entertainment)
OProvision of marketing and business
solutions
@wier = L i ‘ I ——— /
o @  VourDreamWorld, \

B Right Before Your Eyes -
J FAHHREZ BORHIC | ]

Rl

Lm::

BrRR BREONEER
Real Contents World

BABTYEAAYFYYLATHLEA<Y FETRE,
BUGTE - PRESRLHCEEL
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Move

OHighway buses of WILLER EXPRESS

O0Tokyo Restaurant Bus/ Kyoto Restaurant Bus

ORout e bus fAl KEBUSO operati
0Operation of Kyoto Tango Railway

00n-demand transportation service g mobig
OAutonomous driving service
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Bus

OHighway buses of WILLER EXPRESS
O0Tokyo Restaurant Bus/ Kyoto Restaurant Bus
ORoute bus Al KEBUSO oper a




0Changes in the number of passengers and bus services per year O0Age ratio 00riginal seats

350 350 <Age ratio ReBorn
— 2 G — 10s-20s _ 69 A seat with a function for
"sleepinghf.
300 300 30s-40 ., 4 Not only the seat equipme!
<4Number of pink buses s-4Us 21 also the problems of light g
sound are taken into
250 we own 237 buses 250 Over - 10% consideration. ' COMODO
360 °fully covered in curtains for
. . you to travel in a totally private
200 200 <Gender ratio <Occupation ratio Operation will start from space. The baguette shaped
April 2023. headrest ensures excellent
150 150 A new 4-row seat with a support and stability.
1.5-fold hood, a
Business smartphone holder and a . )
Oth movable parition. Super high decker 3-row
100 100 [S165 person ) in Aepgn ent seat. The
37% 32 interior is surrounded by
the warmth of wood. You
50 50 With a hood that can hide can relax as if you were in
your sleeping face. your living room® iy
I This sheet is popular with
0 0 women and was developed

based on customer feedback

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

B *As of the end of December 2019

O0Support for safe operation using the latest IoT

Immediate sharing and guidance of minor incidents

0To travel with peace of mind

The height of the partition
has been doubled

Visualize congestion

BHLEOBRRR  15% XY 30K/40%

Air inside the bus is
completely__replaced in 5 min

\ — BT - sHTRERORNE
B (BaBmEY) TRTANER
KRR o ]
“ ' i cmneT 'I‘g -4
Y Understanding un g Data analysis and . /. ]
information Utilization Gzﬁéi;{ -

Y Understanding t
condition of the driver
Real-time monitoring and driver support

n Collision damage mitigation braking @?

N Face recognition camera
N Driver's drowsiness detection sensor
N Dashcam/digitacho

Route change
Break location chang
Working schedule

Big data coordination of
other companies

Weather

[¢]

TransportationNe
information

improvement
A yam— -
_ “wiLLE €WE‘KH€ 55, mma . F—
| — | In addition to regular health examinations
| N | twice a year, public health nurses provide
health improvement guidance. We also

support safe driving by setting up "Shinkiba
BASE" equipped with "Shinkiba DINING"
that supports the driver's accommodation
and health.

. 99.99.5

BE: ENAY TLARHRE

FHIBIHE FHIH

Cleaning and disinfection

\

Copyright© WILLER, Inc. All rights reserved.



0About IKEBUS 0Tokyo Restaurant Bus

The electric bus "IKEBUS" that connects the main spots in Ikebukuro has been in operation since November. Thinking of the entire city as a restaurant, we offer time and dishes that you can never experience again.

In the Ikebukuro area, where the entire city is undergoing major changes as an "international art and culture There are two courses, lunch and dinner. It takes two and a half to three hours to tour the sights of Tokyo all at
city,” IKEBUS functions as a mobile device that seamlessly connects attractive spots dotted throughout the city. once. From the refreshing open-top bus, you can relax and enjoy sightseeing in Tokyo from a different

By expanding the range of activities and encouraging migration, it supports the movement of people, connects Derspective.

cultures, and creates even more liveliness in the city.

A B e o e The 10 eye-catching bright red city
buses all have respectively different
design, which provides an exciting
riding experience. The buses run
along two routes every 20 minutes
connecting major spots such as
Ikebukuro Station, parks and

2 o
-

commercial facilities. Toast while enjoying the A wrapping bus that expresses There are two courses,
night view of Tokyo on the Tokyo's "overflowing cityscape” Western style and Japanese
open top bus! with wine glasses, pasta, and modern. The content
tableware changes depending on the
________________________________________________ Season. — T T T T T T

|
Kawasaki factory night view course ¢ !
Tokyo Restaurant Bus :
It is a popular course that will start operating fora 1
limited time in June 2022, and will be sold out on :
the day of the sales start, and will be sold as a )
regular course from 2023. !
You can enjoy an extraordinary time while watching :
the fantastic factory night view that Kawasaki is 1
|

|

|

O0Passenger -cargo business

Willer EXPRESS has been involved in "passenger-cargo business" service that transports and operates luggage N °
together with its passengers to further utilize its high-speed bus network to facilitate logistics services, reduce : 2 proud of and enjoying an authentic French full
vehiclesd CO2 emissions and solve issues such as truck_drivers_shortages.. EolEE,

O0Kyoto Restaurant Bus

igata i Tokyo (day bus) >

T?le bus with the theme of "Iong-estai)lished restaurant" has a lot of Japanese design such as stairs made of real
stone and lanterns. It takes you to popular sightseeing spots in Kyoto and connect their attractions. From
December 2019, a new course where you can travel around with Maiko started. You can fully enjoy Kyoto not only
as a meal but also as an experience

N

Pick up wiLLER ExPRESS [T WILLER EXPRESS gfet“”"’" inithe
rlelinllife) Niigata Office using daytime Head Office p Tokyo ‘i“
: P

éﬁ g i)

transportation
using night time:
intercity bus

1 1
1 |
1 1
1

1
| - ] = -

rguu 1
| romr = — ro=r !
1 icku . " . R . . I
1 Senﬁo Y WILLER EXPRESS WILLER EXPRESS Collection and delivg 1 Full wrapping with Japanese - Stairs made of The course where you The interior is like a long
|  transportsin Osaka Office Head[Ofice]jiTokyo P (DEIEHIIEM CEnii 1 style illustrations that match the real stone can travel with Maiko established Japanese style
oo - R e o s oo o oooooo s ooooo S =00 - scenery of Kyoto restaurant
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Trains

ORailway business
Operation of Kyoto Tango Railway
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Trains Business Unit

00peration of Kyoto Tango Railway O0Operation area of Kyoto Tango Railway
' ; Before
KitaKinki Tango WILLER TRAINS KitaKinki Tango 4
Railway Company . o Typen Railway Business Operator Railway Company .
Types Railway Business Operator. x Typeii Railway Business Operator. E
p———— — 28
. . \ b
Operation Operation &
% ~—————— /
= R
(o}
O
* GC HuFA
3 mAEE

S0

»od'h 123929

SO

HER)IER
0Three A sightseeing trainso to enjoy Tantetsu Og
Restaurant Train Good for communication Ride anytime e 3
Tango Kuromatsu Tango Akamatsu Tango Aomatsu = n'j g
@D
In the luxurious natural wood The warm wood grain interior in Various types of seats, like -
train atmosphere, you can enjoy this sightseeing train gives a showcase seats, counters seats
a course meal made from local peace vibe. There are various or sofa counters for you to enjoy
ingredients, along with beautiful seat type available, such as sofa the amazing scenery from the ERS
sea, mountain range, and idyllic seats and counter seats, S0 you window. This is a sightseeing
rural scenery. can indulged in an engaging train that you can easily hop on
ommupicati mfortabhkm and enjoy with a normal fare
3 ticket only.

—
T ———

[T
AN LOKE

#ambLhERRO

L[T-OFyO¥EAT A6r ¥yye¥yi ¥[
is accessible from Keihanshin area.
Limited express fASea
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OAprI
Japan first vertical
separation S tart of

o0Started web reservation and sales on
booking website WILLER TRAVEL

Marketin from customer acquisition

names which are
unde_r s tfoathedogals

Trains Business Unit

O0Changed 3 routes and 7 stations to
t o

fleasy

0 Changed day time trains to hourly
schedules whichimproved
convenience for local users and ease
understanding for visitors

OPlanned and held Daitan Iron Festival
which sees about 10,000 participants
mainly local residents

» EZ;‘IE;W
&7Y) 5a31a@

DALT, Armzrsu maem 9:00-17:00 cau

OFoster Tantetsu fans by
organizing a photo contest
for Tantetsu train

2015

Sl858

A8 o

42

2016

OTantetsu Kuromatsu

Tantesu g FOOD EXPERIENCE
9

Besides cuisines, we also provide
users with a mobility service with

FOOD - == |

EXPERIENCF

remember

0Conducted a hearing session
with inbound tourist with
respective nationality in trains
stations

O0Developed and sold 5 kinds of

and

0Sound branding by introducing station

original local coffee blend called me l ody such as Athe sound of t
"Tantetsu Coffee" which is inspired fithe isoun d of sandfi which give
brTangeta generaiesnew toplc sea3|de fee?

O0Developed various types of fare tickets
s Family Tickets o s Sightseeing Tickets o 2017

Cooperate with local
community to
inereas

Audn-dic

mterachons

ion

-

00pened a "railway business school”
to support entrepreneurs nationwide,

and realized the sales of new goods
l'ike Atrain fi
students

HRME

e o o rrur TP gy
» . s s

ODistributed "Tantetsu Children
Newspaper" to local elementary
school students to  increase

awareness and foster familiarity

gur i

S , 2020

@;@? B

2019

OlIntroduced a stress free experience
introducing Japan first VISA touch paym
service on train

2018

OPassenger -cargo business using railways
The first passenger - cargo consolidation
business in Japan for the purpose of
agricultural promotion and regional
revitalization

O0QR payment service that realizes
seamless movement

Promoted accessibility by combining
trains and other transportation access
across a Wi

created

neso by

00pened Tantetsu EC

Shop to convey the
charm of the region

O0Created opportunities for
residents to interact every

season using 5|ghtsee|ng

Copyright© WILLER, Inc. All rights reserved.



New Mobility

0 On-demand transportation service
0 Autonomous driving service

s Mobi g

A mobility service tailored to the
needs of each and every community and region
Accessibility and freedom to travel  for all people, which revitalizes the

region and town

Copyright© WILLER, Inc. All rights reserved.



WI LLERGs Maa

Form a healthy living . .
community, connecting Sustainable society  SDGs

A town where you Can live with peace people with people, and Social Close transportation gap
of mind, even in the next 10 years : people with city Innovation Carbon neutrality

Generate new purpose for Medical || Nursing care || Education || Health || Sports |

travels in town, promote

i . Businss Innovation Entertainment | Travel || Property || Finance |
behavioral change, and increase
- the total yolume of movement. /N _ _ _ _ _ _ _ -l- --------
Ability to go around easily, .
ylog y Infrastructure Innovation 5
equivalent or more cove ata
than a private car mobi AR
derlng service
4 First - Last- Mile Mid -distance Intercity )
Travel travel Travel
Public .
ransportati Community Mobility Taxi Local trains Aeroplane
op i ‘ W N
= " =y (:— — ) "
Traffic congestion and S — .. ‘- (—_
; City bus EXPRESS Bus Train

"

A 4

» \Bicycle

Bike
T---~ . PR
; ‘ 7 e v Short distance travel Private car
Lack of drivers Decrease in public transportation Private via private car
usage ransportati
. . on
High dependence on private cars . J

Copyright© WILLER, Inc. All rights reserved.



"mobi", a mobility service within the area with unlimited rides at a fixed monthly rate

Point#1 Point#3

@ m 0 b I Short distance travel replacing walking Book easily via zglgts;or phone call Fixed rate unlimited rides and

or use of bicycle hassle free payment
Communlty Mobility

1AB 2 \H 3AH
HREA HBEA &b

a?25°3

¥5,000, ¥500 ¥500

RIESABABT | VEYBEY
¥6,00030m,/ ¥2,000/0m

¥ 20238Fa A R BES

: Ve 7 7 / /
oo 3 Ve Toshima Area Kyotango Area Nagoya Area Singapore
Y7 7 V. .
i /" Startdate 21 April 2022  Thurs " Startdate 30June 2021 Wed , Startdate 6 December 2021  Mon V|etn am
Operationtime  7am 10pm Operationtime  8am 9pm Operationtime ~ 7am 10pm
. Operation area  Toshima -ward, Tokyo Operation area  Mineyama town Operation area  Part of Chikusa - I
Vehicle type  Minivan and Omiya town, Kyo@ango city Showa -Naka ward, Nagoya M alaySIa

Vehicle type Vehicle tyle

X xmm Mlmv Dlowie

BEX xmm P

RAHET )

KEEH xme)
EEX @=m
FEE asEm Outings with children | rely less on private car for 4 Outing frequency increased ]
o RIFIET (=% hecome ana commuting and send offs
%} o/ SEh o I'can access to further
ilm =} X
igﬁg E;;B [ destinations P [ Our family eat out more %

Copyright© WILLER, Inc. All rights reserved.



02 commercialized routes

Singapore

Gardens by the Bay

Main target : Tourists

The autonomous vehicle itself is an attraction
in the park and the operation is based on a
new model which makes use of the potential
of autonomous vehicle driving, on top of that
providing a value-added entertainment

Track record of 4000 paid users

Singapore
Jurong Lake Gardens
Main target : Local residents
who live nearby)

We are conducting demonstration trials to
understand the needs and acceptance level
for autonomous vehicles among local users.
In addition to improved accessibility, we will
also verify the safety, effectiveness and
sustainability of this people mover s stem for

OTrials in 5 locations in Japan

eihanna Science City
February 2021

We conducted an autonomous vehicle pilot
trial corresponding to the new normal.

Combining with local programs, such as
fitness programs and comfortable
teleworking environment experience, we
developed new mobility services tailored to
the travel purposes, rather than
autonomous driving as an alternative to

(Rt
(%8A]

(FEsR] B8R - \
(7r734] : glnlli CRICHMLKICKE THE
DhL=F-EB747 P FRTOYILER
747?*177U&Ea1llﬁL!M‘

G0RLLEDN
28168 (X)~19B (%) il

BREFLO—H&249 h2RT5> &

(SH&f] ETHBHERY

[XWEB]  2A138(1). 14B(8)

Dresml w2RE R | [ o)
(78754] L abEE aceR »
275475 (PIPPA] B ‘* L
THARAGRORE 15 itk 3¥arnl 1B 5
3700 FL—F—58747 b 4277 TLER |
§ FFAD—ELTEEHHER &
e

74 r4z77'u > TRENIED !

Toshiwa ward, Tokyo
March 2021

e conduct trials to verify the improvement
of mobility access by connecting
autonomous vehicle to public transportation
and verified the effectiveness of autonomous
vehicle as a new mobility service tailored to
the needs and purpose of the driving area,
rather than as an alternative to replace
existing transportations.

Food delivery trials

Transfer

=
~
~
n
h
[
'

Nagoya city, Aichi
August ~ October 2021  Tsurumai
September 2022  Meiekiminami -Sakaeminami

This trial was conducted as part of the 2021
autonomous driving demonstration
experiment in Aichi Prefecture with the aim
of building a viable business model, and the
route includes main road with high traffic in
urban areas. The autonomous vehicle act as
a transportation landmark and was used by
many local people for a long period of time
(two and a half months).

P

® Nanamobi

The naming symbolizes
hope and desire that this new mobility will
lead to a new transformed Aichi, It is inspired
by the "Nana-chan dolls"which is the symbol
image of Nagoya, and "Namo" which means

LAY e INag oy g
1 |

'
’
"
’
2- <] l:lﬁ:ll EEMIRAT ..? I,'glll EEMIRATF
7= 7=
’ ’ @

Tottori Clty (Tottori sand dunes)
February ~ March 2022

e conducted a demonstration experiment on the
theme of building sustainable local public
transportation and tour tourism services using
autonomous driving services.

#198.208-238 o
_ aiaze abserse 48

Trial objectives

To verify autonomous driving technology
(driving performance with changes on road surface
conditions during winter and road structure
requirements for smooth operation) and education
necessary for operators (autonomous driving
knowledge and operation know how).

Operated as an attraction autonomous vehicle
by having projections of sand dunes and
sightseeing spots on the vehicle window to verify
the acceptability of a value-added mobility
experience.

To verify the use of autonomous vehicle for
sightseeing contents by improving accessibility for

LRI Spats ataund tbhe argg

Seaside area, Tokyo
28 January 6 February 2022

The "Odaiba City Value Up Project", which
aims to improve the city value by combining
self-driving transportation services and
content that creates bustle in cooperation with
surrounding facilities, has started. As one of
the initiatives of "Experience the next-
generation mobility town", we held an eight-
day self-driving expe

Copyright© WILLER, Inc. All rights reserved.



1BookinqofAIon -demand mobility servi

Book via app and share a ride with people in the same community. The Al routing will
determine the most optimal route to pick you up to your destination.

Bookmark or check history to access frequently travelled locations.

Even your family members, or non-subscribers (like colleagues or friends) can make
a booking easily.

114Km cafe

Q =RGRGER

REAH 2% ~

2 Easy payment via OR code

 ©

b0 | 3]

Simply scan the QR code for payment when boarding the Kyoto Tango
S EEGBICAN>TVET Railway. A seamless, stress free experience where there is no need for
sorenm 17 5 glomn g manual ticket purchasing.

H& : 0A
= ==
°o°™e
PAZ7~F (B)
&)I30 & 45-84

17 » .
b 'y £ m [@] mobi :;lm 10:05 HE ¥300
— 3 Multi -modal search function for various transportation modes

In the Kyoto Tango Railwaycompound, you can also use the app to search for
transfers from Amobi o to public transpo 7 A iR I k e

Copyright© WILLER, Inc. All rights reserved.



W,

Marketing

WWILLER

OMarketing Business TR WE—RFL JTU—  BEYF—  RESseskE

Development and Operation of Transport / Tourism
OManagement of WILLER TRAVEL booking website
ODomestic Transport Network Creation

-cR

<= grYF7— REPRR%E I HARE

Real Contents World __

ATy axaAvFryyeATHELEZARY FEZAE.
BAAER - FREBELALLEIV

S i
|




Travel Business Unit

6Booking SiteoW LLER TRAVELDO OWILLER user attribute
@wiLLER . .._19
men women = 20-29 42%
40~49 14%

9%
5%

Company employee Housewife/others
’ 50~59 tudent ' .
' I o ll ‘ ! E

0s WILLER TRAVEL ¢ booking website via figures

Seat inventory WILLER members Bookings Annual Inbound
management transaction customers

using system ,x! E ﬁe” @

Approx. oM Approx. 3.5M Approx.enz 2B Approx. 170K

+ Airplane seat

u:nv Ferry seat members bookings ’ People peryear
- Intercity bus Number of Number of Partnering hotels
E Train ticket routes express buses products
) One-stop centre to complete - m ./'}.\
Hotel vacancies bookings, transportation, ‘ B HOQ
travel reservations and t W 1 8 O K 2 O K
‘ payment Approx. Approx.
Travel tour ticket 2 1 Oroutes 3166 buses

ticket prod ucts hotel and accommodation
partners

per year Copyright® WILLER, Inc. All rights reserved.
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'
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%) (XTI [REPRL

R K. &EE. Wil XIBIL - B - 4R - SIS

LaRAVEL &1 B0/ RY7— RACEHIATSS S0, AR wR. AR EBE. B8
R+BATSETRBLTED LY MR- emar
FT EEEH
Ve ) 2
w3 v14,180~ waEn v21

Your Dream World,
J Right Before Your Eyes TR

BRI HRE BOHEIIC
AR
YT B
(L F—NZLUALTE [B5fE L7 —}ISTU4S X (WEEIA7R(H$7—27 F6 R+ BERE

UPDATES i 12 G o

Contentsin
Solution

O0Creation of transportation network

(Bus, Ferry, Aviation, Railway)
O0Creation of mobility added value

(hotels, tourism materials, packages)

and mobility experience value (entertainment)
OProvision of marketing and business solutions

Copyright© WILLER, Inc. All rights reserved.



Contentsin Solution

OProduct business to Customer

Creation of transportation network Creation of mobility added value

m Number of Partnering hotels Number of tourist

- products experience options
(=== . & P handled
Bus 120 companies [%

Intercity bus routes

384routes Ferry company Taxi company Airlines Railway company Approx. 180K 20K
Number of express buses ticket products Approx. 80
3,41 3buses 3 1companies 1300mpanies 3companies Zcompanies per year hotel and Approx.
accommodation
partners

0 Fan tour OLive access tour dRemote travel
Conducted in places related to cast/talent A project that includes access to each venue A tour using online tools will be held under the
F)eveloplng planned travel products that according to the live tour. theme of fa new form of trav
incorporate the use of mobile spaces and Set products with hotels can also be sold connect even if you canét me

special content experiences A project that can only be done online.
N/ _ f | pag ~r AT | - — __

By linking with customers (fans) in collaboration with various contents such as "moving x artists", we will create special sp aces, provide moving
experiences, solve customers' problems (fulfill their wishes), and create potential opportunities. And fostering further arti st love.

Copyright© WILLER, Inc. All rights reserved.



Contentsin Solution

Restaurant Bus

Debuted in 2016 with the concept of
there!oThrough the fusion of HAmov
encounters with producers, local people, ingredients and dishes that they
see for the first time, and provide new impressions to travelers.
It operates in 19 cities nationwide (as of April 2022).

AfLet
ement

Kyotango City xPeachxWILLER

Kyotango City, Peach, and WILLER will launch the "Kyotango City, Peach,
and WILLER Regional Revitalization Joint Project" on July 28th. did.
Kyotango City is far from the airports and Shinkansen stations that connect
the Tokyo metropolitan area, and attracting tourists from distant places
such as the Tokyo metropolitan area is an urgent issue. This is a hew

attempt to revitalize.

G, o"
©70 kyoTAN®

WILL system rental

Annl

(g}

n that_:
we

eat

6s
0 and

A f
We provide a system developed

independently by our company that
has various functions such as

r )
AT AR
FTARE

reservation sales, operation,
customer management, and , \ /ffkﬁm\ T e \
settlement operations. v27h / / /
WEBEEE WA D N RUEEY 2
“’ 2% 2fft Fr v M

Cool Japan Travel, Inc.

@ = = A content planning company jointly established by KADOKAWA, and
7 1 WILLER With the mission of "The world you dreamed of, in front of you",
CODLJAPAN TRAVEL are creating a new lifestyle by fusing all kinds of content in Japan and moblle

experiences.

Hotel collaboration stay

Premium Fun Tour Party ride

Copyright© WILLER, Inc. All rights reserved.



Association for Promotion of Japan Sea Routes (Vice president

Increase tourists number and interactions for economic development
along the Japan Sea

This association was established by five parties, the Niigata City, Tsuruga City, Maizuru City, Toyooka City
located near the Japan Sea with WILLER Co., Ltd. In April 2018 with the aim of economic development by
creating more population interactions for a newly created tourist route connecting attractions near the

Japan Sea, Subsequently, "Sado City", "Kaga City", "Nagahama City" and "Miyazu City", 8 municipalities, 94
companies and organizations, and 3 observers also participated in this association.

JAPAN BUS LINES Association Bureau

Provide the service that allows inbound travelers to travel easily, conveniently, and

with peace of mind throughout Japan

With the alliance of 65 highway bus operators
nationwide, all buses in 40 prefectures and 108
routes nationwide can be reserved, settled, and
boarded according to the same rules.

t 6DOHYV Rol/ 3$66|

The unlimited ride pass available for about 100 routes handled on the
JBL site.

t Pictograms used on the JBL site

A pictogram specializing in bus equipment. The purpose is to convey the
equipment to international travelers visiting Japan who do not
understand Japanese

t Multilingual translation guidelines Based on the
guidelines of the Japan Tourism Agency issued in March 2014, the
guidelines are mainly formulated with the notation used for bus stops.

Anime Tourism Association Director

Wide -area tour route connecting real -life anime locations
Creation under the cooperation between the public and private sectors

By selecting 88 "anime real -life anime locations”, from the settings of animes, museums,
facilities, and so on, and  organizing and creating wide -area tourism routes, we promote the
creation of tourism resources and the travel of international tourists to each area.

Chairperson K A

Chiefdirector K § ~ 4 p Director of The Association of Japanese
Animations P

Vice chairperson K A 4 (Kadokawa Corporation)

Executive Managing Director K

Auditor K A 1 p CEO of Bizadvisors. Inc. P

Director K

okio Marine & Nichido Fire Insurance Co., Ltd., JTB Corp., Narita
International Airport Corporation

Japan Airlines, WILLER, Inc., Yamatogokoro, Inc.

Highway Bus Safety Promotion Consortium (Bureau)

Enlightenment of "everyone's rules" for safe traveling for the purpose of fostering

"safety" for highway buses in the corona crisis

Established in August 2020, Willer and Rakuten Travel serve as secretariats for this consortium. 64 intercity
bus operators nationwide who support this initiative participated as members, and this consortium aims to
eliminate customer concerns when using intercity buses. Together with operators and companies, we are
working to bring forth peace of mind for all customers and stakeholders..
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